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Instagram Advertising

THE PERFORMANCE MARKETER'S GUIDE TO

Finding and Scaling Success
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DEMOGRAPHICS:
WHO'S ON INSTAGRAM

15 150 (5 k ; h & community of more than 400
million monthly active members. According to Pew Resear 59% of those
LSers visit Instagram daily, a | I )

a global phenomenon, wil

52% of all teens ages 1317 use Instagram, ind



THE DIRECT RESPONSE
ADVERTISING OPPORTUNITY

Instagram is a direct response advertisers dream. The experience is entirely
mobie, with native ads that are Deautifully integrated into.a highly visual
stream of organic cantent. The nature of the platform gives direct respanse
advertisers a powerful visual canvas to communicate value and Inspire action
amoang thelr target audience.

Even before Instagram ads offered direct response features lixe off-site links,
the platferm was a proven driver of purchase intent. Recently, Instagram
has been heavily investing in advertising solutions that cater to the needs

of large-scale data-driven marketers. Instagram benefits from Facebook’s
vears of expertise building tools tailored for direct response. For example,
adwvertisers on Facebook are famifiar with Custom Audiences and lockalikes,
which offer a simple and automated way to launch campaigns (o audiences
that are known (o perform well, Products like this mean there's no need for
a "cobd start” on Intagram, and advertisers can reach highwvalue audiences
right from the outset.

In addition to the full power of Facebook's indusing-leading targeting
capabilities, other direct response innovations like clear call-to-action
buttons on products including video and carousel ads make Instagram an
increasingly attractive channel for performance marketers

The opportunity to increase purchase rates, acquire high-value mobile app
Lsers, or quickly scale your business’ subscriber base is huge. Instagram
now has the scale, audience, and ad features to become a powerful driver of
growth for today's sawiest advertisers.
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AD TYPES AND
SPECIFICATIONS
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PHOTO ADS

Drive specific actions on your website

Recommendation Réquirement
Image Ratio  1:1 [squara) 1.97:1 (landscaps)
11 (Square)
image Size 1080 x 1080 pigels GO0 x 600 pixoels (square)
B00 315 plaals (lanoscane)
Capiion 125 chardters (nd inks) 300 cheardctiers i (rd Bnks)

Call-to-Action | Book Now, Cortad Us, Downioad, Learm More, Shop Mow, Sign
Lig, Watch Mone

fote: frvages must not be comprised of more than 20% text

TRY THIS:

Test different copy variations to discover which words are driving
site visits. Then, further optimize copy based on what's performing
@ lmnsomidrion cales M SoeEatchkiddes best for your campaign cbjectives (2.g. member registrations,

KoL Wiy By & Wil A Fl walniteg Wi Yoo purchiases, sign ups, and maore).

e B B Bgem ol T For 40 mainth desahvg farw

ATyl B Y R, s arverpihengy seead f Dacl,
o ot ol mgenEhd

Tell a story to inspire action

Recommendation Reguirement
Aspect Rutie 17 [Souang) 1,911 (landscape)
1:7 (square)
Length 15 seconds 2.5 seconds min, 20 seconds mas
Capiion 125 charasuers (fd lnks) D0 characters rax (fd Dnks)

Call-to-Action | Waich More, Book Bow, Contact Us, Download, Learn Mare,
Lo hoomm, ‘_-.:;._:n Lig

i R e

o T W | i
*30,1110 Bors Note: Vigeos should be in mpd formal, ond thumbnell images must not be compeised of
fcellars harsacbah By o & oa o Boat o Wrep o e Fracae Ly 20 Dexs

Lok e i ey &f B Gwn, Third withia Beeah Doller
Srue ol DAS0E By ome B pursl B P Bucks

eires il 1,4 28 € S TRY THIS:
By default, Instagram autoplays video ads with no audio, and
automatically loops at the end of the video. Make sure the first few
seconds of your video include eye-catching visuals that will grab
your audience’s attention even without sound playing

Acumen Studio | 866-357-7422 | AcumenStudio.com



- © L

e Fory « Dapeosan - Toasdeent Fogd o
o L T e T R e e |
P el B B R B e S ep A

CAROUSEL ADS
Showease multiple products or one product from mary angles
Recarmmendation Requirement
I Ratic 121 (Squane) 1,914 (landscapd)
121 (SGUare)
image Size 1080 = 1080 pixels 00 = GO0 pivels [Square)
B % 215 poiels [landscape)
Caplion 125 charadtiors (R inks) O chdrdCtiers mnaed (N links)

Call-io-Actian  Book Mow, Contact Us, Dewrdodd, Ladnn Mone, Shap Mew, Sk
Up, Watch More

INOUE ITaDes MUt not B oompreed |'.'l_:".'?'|':-"|‘ Facnr 200 pec
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TRY THIS:

Tell a narrative stony with each
progressive image. Be sure your
first image is compelling enough to
prompt your audience to engage
and scroll to see what's next. With
a unique visual storytelling format
you can get creative 1o drive Clicks
10 your website,



CREATIVE BEST
PRACTICES
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(1) LIGHTING AND DETAIL

Make sure your INSLAgram images are hizh

auahty in Grder 1o 0t in naguralty wath other
¥ on the platharm, Svood graimy or
Blurry images, Wihen producing créatiie
bor your ads, Choose ratural EERing ouer
harsh, artificial g Fe rore authenti
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CLASSIC COMPOSITION

Photo composition basics EO a8 10NE Way
on Instagram, Ads will be more appealing
when you apply classic composition
technigues such as the Rule of Thirds
Dalance, leading ines, and creatne
framing. Let your creative stand on its own
by keeping things simple. Elements ke
borders or heavy photo filters can detract
from your imagery, and subsegu

CISTraCl wigsers in your Largel audence.

&
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SUBTLE ERANDING

Don't let your brand overshadow your
content. If vou're going 1o include your
og0 in your ad creative, do so subtly.
Otherwise, try focusing on an iconic brand
L2 TIENE O Hé:.":l'.l.:!l" color for memcrable
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(4) CONSISTENT VISUAL MESSAGING

Customers will understand and remember
what your brand stands for when you use
strong and consistent messaging across
all your campaigns. Focus on a central
idea that is conveyed in a stonyline, a
specific visual style, or a continuing theme.
Make sure the image alone conveys this
Message S0 users can understand it even
if they don't read the accompanying text

(5) MINIMAL TEXT

Imagery—not text—should be the main
focus of your ad creative. If you use text
overlay in your photos, make sure it covers
less than 20% of your image. Alternatively,
try sharing the accompamying text in the
ad caption instead of on the image itself.
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(6) MOBILE OPTIMIZATION

Ads only appear in Instagram’s native mobile apps on 105 and Android,
where the overwhelming majority of users browse the site, Since
Instagram is an inherently mobile platform, it's crucial that your ad
creative is designed with smaller screens in mind, Equally as important
is that ads link to mobile optimized landing pages. Don't forget 1o keep
the custamer journey Smasth by aligning branding and messaging
aCross your ad creative and landing page design.
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KEEP IT FRESH:
CREATIVE ITERATION

Here are a few examples of strategic creative

Hepeategiy promaoting the same ad to PO Largel
teration from advertisers who are KEE[ INg Zhl'l:l‘-_’-.

audience can lead to ad fatisue or even "'-"':l.'l'!l'.'l'-
reactions towards your brand. Regularly iterating on fresh on Instagram
yaur best ads s essentlal. With consistent changes,

your audience always sees fresh creative that's more

lixely toinspire them (o take your desired action,

ij!-;juﬁ-!'!“‘:r’.ﬂ[!ﬂ' 25, M oMmnKcnannel reltaler

of desipner apparel and accessores, Uses
different imagery to appeal to distin
segments of its target acdience—while
leveraging the same copy in both ads. Though
the message is consistent, the presentation is
entirely new in order [o capture the attentian
of a different buyer perscna
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Here, retailer Abercrombie & Fitch takes a
close look at the details and craftsmanship
of its jeans. To refresh the creative concept,
the second ad takes a wider view, selling not
just one pair of jeans, but an entire outfit
and attitude.
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Blue Nile emphasizes the quality of its product
in the first ad, highlighting the fact that its rings
are handmade, The second ad appeals more
ta the emational association of presenting an
engagement ring, while demonstrating social
proaf and credibility through the ad’s caption,
By using different creative approaches and
varying the emotional appeal of its imagery,
Blue Nile can prevent ad fatigue and keep its
audience engaged.

B ¥ s milasyire (S w0 b ey e Sl

bigngiamord P58 handmasg mt ior you U R S ——

O By wigw D0

Acumen Studio | 866-357-7422 | AcumenStudio.com



pr's. Gussde jo Fnding 2

.Y

OMLY THE
BEGINNING

Advertiser interest in Instagram is skyrocketing, and with good reason. This fast
growing visual community provides digital marketers with the unigue opporunty to
reach alarge, young audience and drive measurable direct response performance

& - L | . 2l
through beautiful and engaging ads

Thie bar oo aual Ly 15 I'._]:.'l_ BUT Mmarselers can ensuie greater refurn ona 2 spend
with a solid foundation of knowledge of Instagram’s potential and the creative
techniques that keeo ads runnie g al pes k performance. Tt rough teshing mew
concepls and SCAlME initeal sUCCess using advertising autcmation, in-house
marketing teams can trn Instagram into a cornerstone of their digital advertising

strategy—driving true business growth on a massive scale

ACUMEN STUDIO

a We are your Instagram Advertising Partner.
l' Maximize your visibility and convert new customers.

866-357-7422 | john@acumenstudio.com

Contact Us Today

Instagram
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