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Overview 
 

Informed Delivery from the USPS is a service that sends images of scanned 
mail each day to the inbox of registered users. This isn’t new but it is 
becoming more popular at a very fast pace. 
Since the USPS rolled out nationwide in April 2017 there are now 7.7 Million 
Registered Users , 6.9 Million Registered Households and 3.1 Million 
Registered Email Users (as of February 2018). 
This presents Huge Opportunity for marketers and printing companies. 
 
In addition to the Informed Delivery service the USPS® has also provided the 
ability to run interactive campaigns that allow marketers and print 
companies to upload color images of the mail pieces as well as a call to 
action and link to a website.  And it’s all FREE! 
 
Learn how you can leverage this service and think like a digital marketing 
agency to drive High ROI for your customers. 
 
 
 

 

What is Informed Delivery? 
 

Informed Delivery is a ​FREE​ consumer-facing feature offered by 
USPS® that provides users with digital previews of their household 
mail each day. Basically mail recipients will get an email every day 
showing scans of the letter sized mail that will be in their mailbox that 
same day. 
 
Up to 10 scans will show up in a users email message. 
 
In addition to the free informed delivery service the USPS® is offering 
marketers and print companies the ability to create Interactive 
Campaigns to extend the mail moment for ​FREE! 
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What is an Interactive Campaign? 
 

An Interactive Campaign is the ability to place a Clickable Call to Action in 
the email that the USPS® sends out as well as a full color scan of the mail 
piece to make it stand out. 
These clickable banners or buttons that we call Calls to Action or CTA’s can 
be linked to an external marketing website that links the mailer to the 
promotion online. 
 
In addition to all of this, Interactive Campaigns are featured at the top of the 
Informed Delivery emails and again these are ​FREE​ to create and send. 
 
 

Why is this Significant? 
 

There are many reasons why this is a Game Changer for direct mail. 
1. It gives an easier way to generate direct ROI from mail 
2. It bridges the gap between print and digital (even more than pURLs) 
3. Consumers are used to this from email campaigns to social media 

notifications (they will engage) 
 
By using the Interactive Campaigns you’ll  be able to track clicks from the 
Informed Delivery email straight through to conversion on your website. The 
USPS® even gives you this campaign data for free. 
 
While pURLs do a great job of directing users from a mail piece to the 
internet this makes it so much easier by allowing it to happen with one click. 
This also beats our QR codes since it is still a clunky process of opening an 
app, scanning the code then viewing the website. 
 
Email is one of the top conversion sources in 2018 and predicted to 
continue it strength through 2019 and the next handful of years after that. 
The reason is that email is so ingrained in our daily lives and is used to sign 
up for nearly everything online. 
What the USPS® is doing here will work very well as we’ve seen this done by 
social media sites such as LinkedIn where posting to groups will get your 
content aggregated and emailed to all group members.  Most people have 
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their email linked to their cell phones which means their getting real time 
notifications with your content ready to be clicked through and converted 
on. 
 
 

How Interactive Campaigns are Created 
 

So now you know how great this is you need to start trying it out! 
We’ve listed here a four easy steps to getting your campaign going. 
 

1. Have an Account with USPS® using their Business Customer Gateway 
https://gateway.usps.com/eAdmin/view/signin 
 

 
 

2. Click on the “Other Services Tab” to the left, then click on the 
Informed Delivery Campaign Portal 
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3. Click on “Create a Campaign” 

 
 

4. Then Follow the Steps to Finish Your Campaign 
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How to Do This Like a Digital Marketer 
 

It’s no secret that High ROI Driven, Direct Response Focused 
Digital Marketers are the perfect example of what to model in 
creating successful Interactive Campaigns with the Informed 
Delivery Service. 
 
We’ve listed ​3 Keys to Success​ for generating high engagement, 
conversions and sales for you to employ when creating your 
Interactive Campaigns. 
 

1. Use STRONG Calls to Action 
2. Create a Custom Landing Page 
3. Use Low Barrier Conversion Tactics 

 
 
 

Strong Calls to Action 
 

These are direct and to the point. 
Make it clear to the consumer what they need to do to get your offer. 
 
CTA’s such as… 

● Click Here Now to … 
● Click to View the … 
● Save Now by Clicking Here 
● Get Your … by Clicking Here 

 
And the list goes on and on. 
 
 
 
 
 

AcumenStudio.com​     6 

http://www.acumenstudio.com/


Here is an example of an informed delivery campaign by JOANN 
(Fabric Store) 

 
 
A Big Mistake made by JOANN here is their Call to Action. 
It is very weak. 
Sure it may get a good amount of click through, but they would get even 
better by using something like what we created below. 
 

 
 
A Strong Clear Call to Action that again promotes the discount the consumer 
will receive. 
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Create Custom Landing Pages 
 

You’re likely familiar with these from using pURLs or just typical 
lead generation campaigns in general, but it’s just as true here as 
it is with any other lead generation or direct response campaign, 
customer landing pages will convert much better than generic 
pages. 

 
 
Below is an example of printers running ads on the search term Die Cut 
Printing Services 
 

 
 
The first ad leads to a page that is specifically about Die Cut Printing 
Where the other ads lead to generic print services pages. 
 
The Custom Landing Page focused on Die Cutting for this search term will 
most definitely be the most helpful and conversion friendly option for the 
consumer looking for these services. 
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Low Barrier to Conversion 
 

Lastly you will want to make sure that it is easy for the consumer 
to convert.  This could be a purchase online, a form submission / 
download or a phone call. 
Regardless of the conversion you want to make it simple and easy 
to do. 
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For example: 
● If you want to get the consumers email address for future messaging 

only ask for the email or name & email. 
● If you want to get them to download only ask for their email or again 

email and name. 
● If you want to get them to call make the Call to Action a clickable 

phone number (click to call link) 
 
The less you ask for the more conversions you will get. 
 
Great Examples of Simple Conversion Tactics 
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In Conclusion 
 

We hope this has helped you see the possibilities with the new Informed 
Delivery Interactive Campaigns. 
The service will only continue to grow and grow in popularity so the earlier 
you get in on this the better! 
 
And while we can’t help you actually create the Interactive Campaigns we 
can help with driving new visibility, leads and sales for your company 
through our ​High ROI Content Marketing​ model that has been producing 
Big Results for our commercial printing clients. 
 
 
 

 
 

So if you have any questions or would like to 
speak with us more please contact me 

 
John Bracamontes at… 

john@acumenstudio.com 
866-357-7422 
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