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Acumen
Studio WE CONNECT BUSINESSES WITH BUYERS

HIGH ROI CONTENT MARKETING
FOR THE PRINT INDUSTRY

// what we do
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Acumen Studio Values

Value Results

Education Optimization
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Acumen Studio is a
High ROI Content Marketing Agency, 

Connecting Businesses with Buyers
For the Print Industry.

We Generate More Leads & More Sales
By using Content Marketing, SEO, PPC, Social Media, 

Email / Automation & Analytics.
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SOCIAL MEDIA EMAIL / AUTOMATION ANALYTICS
Social is a wealth of buyer knowledge and the 
perfect platform to engage buyers.  Utilizing 

paid and organic approaches are key.

Putting collected data to work can make a 
business more competitive overnight.  

Marketing becomes personal.

Collect, clarify, test & validate.   Analytics 
are key to generating high performance 

in marketing.

CONTENT MARKETING SEO PPC
The strategic approach to using all 
channels that make buyers aware, 

engage and convert.

Search Engine Optimization is key to 
understanding the market and defining 

where opportunities exist.

Paid Search is a quick and effective way 
to validate research, generate leads and 

convert new customers.

We Simplify Strategic Marketing,
by using a High ROI Content Marketing formula that utilizes SEO, PPC, Social 
Media, Email / Automation and Analytics for insights & clarity. 
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High ROI Content Marketing
The Anatomy of Effective Marketing & Sales Online for the Print Industry

PPC

Target buyers searching for your 
products & services, retarget buyers 
who visit your site and your 
competitors sites.

Content Marketing

Website, Blogs, Ads, Social Media & 
email used together to increase 
awareness and generate sales.

Social Media

Target buyers based on specific profile data that 
increases your visibility with decision makers and 
generates leads.

SEO

Be found online when buyers 
search for products, services and 

solution focused questions. Email / Automation

Targeted messaging and automated 
nurturing increases efficiency and 
closes more deals.

Analytics

Tracking & Measurement brings 
clarity to what is working, what 

isn’t and what to do next.
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Social Media Networks

Buyers will ask for recommendations on social and can be 

served targeted ads to generate leads.

Trusted Source

This is word of mouth and typically includes partners, 

colleagues, friends or family.

Your Website

All content used to be found online lives on your 

website and is the greatest converter of leads.

Search Engine

The most powerful lead source as Buyers are seeking 

exactly what you sell. You must be here!

Trusted Source

Social Network

Your Website

Search Engine

Industry Pub.

Industry Publications

This channel builds authority for your brand and is used 

for accurately targeting new Buyers.

Conversion

Visitors come from one of your lead sources and call by 

phone, submit a form or email directly.

Sales

Leads come with a wealth of data making it easier to 

sell through nurturing and direct sales.

Conversion

Sales

The Buyer must find you as an option.

Your website is never the first place a new prospect visits. They seek solutions not a brand.

Once you are found the Buyer will travel across a combination of 

platforms to research, self educate and decide if you are an option 

worth considering.

1

2

All channels have the ability to 

convert visitors to leads.
3

Leads turn

to Sales.4
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Acumen
Channel Principles

SEO Principles PPC Principles

Social Media Principles Email Principles

Website Principles

• Be Found
• Educate
• Convert

• Answer What They Search
• Always Be Educating
• Optimize Everything

• Focus on the Sale
• Retargeting is King
• Keep it Simple

• Keep in Touch
• Automate
• Always Be Converting

• Be Present & Active
• 1st Party Forever
• Pay to Play
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It Starts With The Audit

45+ Pages of Insight

●
●
●
●
●
●
●
●
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The Research: Search Engines & Social Media

Initial Keyword Research Social Media Research Search Engine Analysis
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The Channels: Website

Most Website are Lacking Key Conversion 
Elements. We Fix That!

●
●
●

●
●
●
●
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The Channels: SEO

The “Tech Side” of it all.
We Code This!

●
●
●
●
●
●
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The Channels: SEO

Knowledge Graph Optimization 
We Do That!

●
●
●
●
●
●
●
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The Channels: SEO

Content is Still King.
We Create This!

●
●
●
●
●
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The Channels: Paid Media

Paid Search - Keyword Triggered Text Ads.
We Make Those!

●
●
●
●
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The Channels: Paid Media

Retargeting - Display Ads 
We Build Them!

●
●
●
●
●
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The Channels: Paid Media

Paid Social Media Ads - The Best Value Online
We Develop These!

●
●
●
●
●
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The Channels: Social Media

Social Media Management - Your Voice Online 
We Amplify This!

●
●
●
●
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The Channels: Email Marketing

Email - Making Money for Businesses since 1978
We Write These!

●
●
●
●
●
●
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The Channels: Targeted Campaigns

Targeted Nurturing Campaigns Work. Period.
We Produce These!

●
●
●
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Analytics - Insights & Reporting

Real Time Performance Data.
We Have That!

●
●
●
●
●

https://reports.acumenstudio.com/reports/ff66333342e1ddc6d728
68ddb68f4246/public

https://reports.acumenstudio.com/reports/ff66333342e1ddc6d72868ddb68f4246/public
https://reports.acumenstudio.com/reports/ff66333342e1ddc6d72868ddb68f4246/public
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Ready to Get Started?

Across the board optimization.
A simplified strategic campaign.
Big Results!

Contact

mailto:john@acumenstudio.com

